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Here’s a look back at the figures for a September edition that was all about dynamic
business, newness, and all the effervescence of in-person reunions!
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VISITORS

EXHIBITORS

8641 122

Visitors Countries represented

1476 — 38

Brands

34981 —12% 13660 — 28%

French International
visitors visitors

-> Top 10 countries

France NI\ 34981
Belgium [N 2 567
Netherlands N 1330
italy I 1249
Germany I 1235
Spain NN 1043
Switzerland N 344
United Kingdom I 546
United States [ 530
Portugal I 449

-> Breakdown by field of business

RETAILER SPECIFIER 36 %

0 MANUFACTURER, MAKER 8 %
06%

WWW.MAISON-OBJET.COM

French International
brands brands

43

Countries represented

JOURNALISTS
BLOGGERS
INFLUENCERS



https://www.maison-objet.com/en/paris
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-> Visitor backgrounds -> Main purpose of visit*

0, FIND NEW PRODUCTS
GEQ 35 L]

UWNEHS 2% MEET NEW CONTACTS

AND POTENTIAL SUPPLIERS
PURCHASING / SOURCING 152 8%
SALES/ MARKETINE 11 ‘I‘VIﬁ/ET MY USUAL SUPPLIERS
FACILITIES MANAGEMENT ;l::CE ORDERS

OR SPACE PLANNERS 1

*Survey of fair visitors conducted September 17-22.
1608 respondents.

LE GLUB —— THE VIP LOUNGE
BY MAISONGOBJET

The circle of excellence for the most influential
buyers, specifiers and key stakeholders in the French
and international decor, design and lifestyle markets.

= *““MAISON & OBJET PARIS
. * IS A REFERENGE FAIR,

.--..-.-...‘|I

a moment of reflection and discovery.
Of seeing new things, meeting new suppliers
and new contacts. A beautiful moment.

b

Daniela Rosati, Category Manager,
CROFF, Italy

—
>> THE FAIR —_ HMAEAR.

-> Social networks

o) 364K n 643K  yf 30K m 33K 35K
Instagram +200/0* Facebook ‘|'22°/o* Twitter '|'2°/o* Linkedin '|'1730/o* Pinterest '|'1000/o*

*Increase over September 2019
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THE BUSINESS MEETINGS

Encounters that count! A program of targeted meetings
between specialized exhibitors and design project leaders.

MEETINGS

« The marvelous thing is that it all triggers discussions
and encounters, and | would undoubtedly have missed
some beautiful products. Without these types of
meetings, | wouldn’t have discovered such interesting
brands, manufacturers and projects. »

Capsule Déco
Isabelle Sarfati, Interior designer

MAISONSOBJET PARIS  2WHATSNEW? /5 THEMATIC
ALSO MEANS... ES | THERARES | 17 CFERNGES

NTHE weantime ;.| gFF yq

More news & more bizz...

all year round '
With 6,000 brands & designers,
m o m U 480,000 referenced buyers and [

MAISON &.OBJET AND MORE 2 million visitors on Maison&Objet’s
digital platform, MOM, you’re
guaranteed to always find more.

MAISONSOBJET PARIS
The complete universe of

PA R | s Maison&Objet in Paris

DE I N A record-breaking edition took
place from September 9-18,

WEEK with over 350 venues taking part.
| www.parisdesignweek.fr | J AN 2 0 2 2
[ |

The streaming platform

to boost your business PAHIS NOHD #MAISON
Get informed, get trained, and get VILLEPINTE ETOBJET
inspired... exclusive, premium content,

available by subscription only.

academy.malson-objet.com Organisation SAFI, filiale d’Ateliers d’Art de France et de RX France.
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