


Vision & Value Proposition

As the world's leading trade fair, ALUMINIUM
functions as the central market platform for the
global aluminium industry

Vision: positioning aluminium as a sustainable
material and solution for the future

The ALUMINIUM trade fairexpands your
business potential by providing physical and
digital market platforms

The ALUMINIUM fair brings you and your products,
solutions and services togetherwith relevant
purchasers along the aluminium value chain
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Dusseldorf Exhibition

Centre

IN THE CENTRE OF EUROPE
only 1 to 2 flying hours
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Venue plan

Find your stand position at ALUMINIUM 2024,

Click here for the Live - Hall plan







The visitors of ALUMINIUM

67%
Decision-making authority of the visitors

44%
Investment intentions of visitors

62%
Internationality of visitors

87%
Visitor satisfaction

90%
Recommendation of the fair
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The interest of visitors

Semi-finished products, profiles, castings

Aluminum products for specific applications

Plant, machinery, equipment for the extraction,..

Surface treatment

Raw materials, alloys

Recycling

Metal working and processing, joining techniques
Casting, heat treatment

Services, consulting, information, training

Other W=

0

10

20

30
Visitor interest

40

50

60

15



Origin of visitors

North America

Germany

Africa Aystralia/Oceania

South / Central
America

Top European Countries:

Netherlands
Turkey
Spain
Austria
France
Great Britain
Poland
Belgium

Europe
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Corporate division structure of our visitors
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Professional position

Germany Foreign countries

m Other visitors mMiddle-Management ™ Top-Management
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Decision-making authority

Germany Foreign countries

m Not authorized m Consulting
m Co-decision-making m Decisive
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Exhibitors invite customers

As an exhibitor, you can already access various measures before ALUMINIUM 2024 to further
strengthen your customer loyalty and your exhibitor presence.

]

Invite customers and partners
free of charge and without
limitation via the link to your
own landing page (in which the
exhibitor's name is also listed)
or via the ALUMINIUM mailing
tool.

Name up to 4 other people as the
"most important customers/partners"
and send them a VIP package with
free services by postal invitation:
Ticket, cloakroom/baggage service,
parking, on-site service at the VIP
counter, free access to the VIP Lounge
for the visitor and one accompanying
person.

=

Place up to 5 products online via the product
presentation, which are displayed in the Insights
or can be found in the online exhibitor list. Order
free letter stickers or the ALUMINIUM 2024
visitor flyer for display or as a letter

insert. Communicate your own exciting topics
via the various channels, e.g. the ALUMINIUM

newsletter.
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Media
partnerships

n

Industry events

N

ALUMINIUM
Digital Talk +
Business Summit

A

SEO/ SEA
Campaigns

ALUMINIUM
Newsletter

A

Social Media
Marketing

Print + Online
Ads

N

White Paper

N

Video Content
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ALUMINIUM's social media reach



Industry partner

Aluminium
Danmark
‘ En del of DM

WIRTSCHAFTSVERBANE
GROSSHANDEL
WG/M _J METALLHALBZEUG E.V.

Media partner

INTERNATIONAL

ALUMINIUM

JOURNAL
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ALUMINIUM 2024

08. — 10. October 2024

Location Opening hours
Exhibition Centre Dusseldorf Tue - Thu 9 am -6 pm
Entrances North & South

Stockumer Kirchstrasse 61

40474 Dusseldorf

Organiser
Reed Exhibitions Deutschland GmbH

ALUMINIUM
Valklinger Stral3e 4, 40219 Dusseldorf, Germany

T +49 211 90191 — 307
aluminium-exhibition.com






